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Introduction
As a webmaster, you are responsible for bringing site visitors, or traffic, to your website.  You can either pay for that traffic, or drive it to your site organically (for free).  Of course, the more visitors you can attract to your website without spending any money, the better.  That’s where search engine optimization (SEO) comes in.  SEO is a process in which you make changes to your website that make it more attractive to search engines, which in turn earns you higher  SERP rankings and makes your website visible to more web surfers in your target market.  

As you might have guessed, SEO is a complex undertaking, comprised of a multitude of small and large tasks.  Unless you are a technology whiz, or just someone with a lot of time on your hands, then it is likely that at some point, you will need to turn to a professional in order to get the most out of your site’s SEO.  Where do you begin?  Right here.  Read on to learn all about what you should know before you hire an SEO company.
To your success,
Wes Rice
Glossary of Common SEO Terms
If just reading the introduction has your head spinning with questions, then knowing the language of SEO can go a long way in helping you understand the fundamentals of search engine optimization.  Here is a glossary of common SEO terms that you should be familiar with:

· Analytics programs.  Computerized systems that measure and record website performance factors.

· Keywords.  Words (phrases or terms) used by web surfers to find web content via search engines.  Search engine page rankings are largely determined by keyword usage, and websites choose specific keyword phrases in order to reach their target markets.

· Links.  Web addresses that are embedded in site content, which a user may click on to redirect to the web pages associated with the embedded addresses (links).

· Link building.  SEO method that involves placing links strategically throughout the web, in order to improve pagerank and lead traffic to the optimized website.

· Metrics (performance metrics).  Measurements of web performance elements like site traffic, visitor engagement, click-throughs (from inbound links), and customer conversions.

· Pagerank (PR).  Google’s method of ranking websites in accordance with factors like popularity and relevance.

· Search engines.  Sites like Google and Yahoo Search, which aggregate all of the content on the web and feed it back to web surfers in accordance with keywords used, by way of a search function.

· Search engine crawlers.  Programming that scans websites and analyzes the content for the purpose of search engine ranking.

· Search engine results page (SERP).  The website listings that search engines return in response to a keyword search.

· SEO copywriting.  Web content that is optimized for search engines in order to improve pagerank and increase traffic for the associated site.

· Traffic.  Performance metric indicating amount of visitors to a website within a specific timeframe.

Choosing Effective Keywords
At first glance, it may seem that choosing keywords you would like to target with your SEO should be a simple process.  Unfortunately, creating a great list of keywords can take a lot of time, research, and trial and error, and if you aren’t successful at pinpointing the best keywords for your website, it is likely that your website won’t be successful, either.  Here is a guide to choosing effective keywords:

· Begin with the basics.  Certain keywords should be obvious to you right away.  What terms would you use to search for a website like yours?  These terms will form the foundation of your keywords list.

· Build your list.  Plug your basic, starter keyword terms into a free tool like the Google Adwords Keyword Research Tool to generate a wide array of variations you might not have thought of.  Then plug those variations in to find even more variations.  Add all applicable terms to your keywords list.

· Keyword research.  As you may have already guessed, deciding on which keywords to keep and which to scrap is not nearly as easy as coming up with terms for your list.  Now you must analyze each of the terms on your list of candidates in order to find those that are most likely to drive traffic to your site.  Assess your options using metrics like search volume and competition.

· Keyword research tools.  Fortunately, there are a number of keyword research tools on the market, some free and some paid, to provide you with the data you need for picking the best keywords for your list.  In addition to the Google tool already mentioned, you should also check out other options like SEOMoz, Wordstream, Webmaster Toolkit, and SEMRush.  Different tools offer different features, platforms, and metrics, so you may come to rely on a combination of tools for your own SEO purposes.
Link Building Basics
Link building is an integral part of the SEO process.  As a matter of fact, it is a process in its own right—an ongoing practice that builds over time to increasingly strengthen your site’s SEO.  Want to know how to get started now on building links that will serve your website into the indefinite future?  Here are some link building basics you should know:

· High quality versus low quality links.  The purpose of link building is to establish yourself as an authority; therefore, the websites that host your links should be authoritative, themselves.  Links on low-quality sites might actually be detrimental to your site’s SEO, as your association with those sites makes you appear to be less reputable in the eyes of search engine crawlers.

· Where to place your links.  Now that you know your link placement matters, you probably want to know where you should be placing your links, right?  There is really no easy answer to that; however, there are some general guidelines.  Choose websites with high rankings for their keywords, and in niches related to your site, to build your link list with.

· How to place your links.  Once you’ve identified websites you’d like to place your links with, it’s time to present your link proposal to those sites.  Generally speaking, you will have to create some high-quality, unique content that you can provide to the sites in exchange for an author bio space with your website link.  This is the basic procedure for link building with blogs and other industry-related websites.  You may also successfully place links by submitting your content (no duplicates) to article directories, posting comments in forums, and publishing press releases.

· Link building tools.  There are a number of great tools on the market to help you build your links in legitimate ways.  These tools may offer an array of functions, including tracking the sites you are already linked to, telling you which websites have the highest rankings (and which you should target for link building), and alerting you when one of your inbound links has been moved or deleted.
Services offered by SEO Companies
Your SEO strategy should be tailored to your individual circumstances, and it may encompass any of a number of different SEO methods.  Here are some of the services offered by SEO companies:

· Keyword research.  You now know how complex the process of keyword list creation can be.  You can skip the hardest part by hiring an SEO company to do your keyword research for you.

· SEO copywriting.  It may be that writing is not your forté – much less writing with SEO in mind.  If this is the case, an SEO company can produce unique, high quality search engine optimized web copy for your site.

· Link building.  If you are not interested in the prospect of spending your time and energies building your links, then you can contract an SEO company to do it.

· Reputation management.  Your web reputation can change in a matter of minutes, in response to a bad review, a negative blog article, or a misconstrued social media post.  An SEO company can monitor your reputation and respond to both positive and negative publicity as needed.
What to Look for in an SEO Company
Now that you know the basics of SEO, you are probably wondering how you will ever find the time to develop, execute, and maintain your own SEO strategy.  Fortunately, you don’t have to.  That’s what SEO professionals are for.  It’s not necessary that you hand over all responsibilities of your site’s SEO to an expert, but you should have a good working relationship with an SEO business you can trust to at least handle the aspects of your SEO plan that you can’t (or don’t want to) handle.  Need some help sorting through your options?  Here is what to look for in an SEO company:

· Reputation.  In a business like search engine optimization, reputation means everything.  Ask around to find out where other successful webmasters go for their SEO needs.

· Company website.  If a business brags on being able to produce high search engine rankings for customers, then that business should be able to do the same thing for itself.  This is the best, and easiest, place to start when evaluating your SEO company options.  Search the web for the company site before you even pick up a phone.

· References.  Any reputable SEO company will have happy customers – happy customers who are ready and willing to share their positive experiences with you.  Be sure to call any references you are given to get the inside scoop, and don’t forget to check out their website rankings.

· Experience.  Search engine optimization is a relatively new frontier, and there are many flight-by-night companies out there, just trying to cowboy their way through.  Your SEO company of choice should have ample experience with not only search engine optimization, but also computer programming and web design.  Additionally, any SEO company you choose to do business with should have experience that is specific to your particular circumstances.  For example, a company that works primarily with major corporations may not understand the special needs of a small, local business owner.
 Conclusion
The SEO process is complex and multifaceted, and it takes considerable time, patience, knowledge, and expertise to develop an SEO plan that works.  On top of that, you must work to stay current with the rapidly evolving and ever-changing world of SEO guidelines, standards, and tactics.  Your best bet when it comes to accomplishing all that is SEO is to recruit the help of qualified professionals.  

If you want real results, contact Effective Web Solutions, an SEO team you can rely on.  We can be reached by phone, at 888-400-4002, or by email: office@effectivewebsolutions.biz.
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